OFFICERS: BOARD MEMBERS:

PRESIDENT Jim Van Dusen Joey Meehan Josh Goldstein
VICE-PRESIDENT Georgette Darby Kevin Ackerman Mark Millner
TREASURER Paul Barbosa Oliver Alvarez Shane Kalminski
SECRETARY Chad McMurray Sydney Russell

HOLLYWOOD UNITED NEIGHBORHOOD COUNCIL
Certified Council #52,
P.O. Box 3272 Los Angeles, CA 90078
www.MyHUNC.org email us at Info@MyHUNC.org

BOARD MEETING MINUTES

Monday, April 14, 2025, 6:30 PM
Fire Station 82 Annex
1800 N. BRONSON AVENUE, L.A., CA 90028
Second Floor Conference Room

Meeting Exhbits: https://hollywoodunitednc.org/wp-content/uploads/2025/04/Exhibits_Board_4-25.pdf

Welcome
6:44 PM start
1. Roll Call

Attending

Jim Van Dusen Georgette Darby Chad McMurray Paul Barbosa Shane Kalminski Oliver Alvarez

. . Left Meeting at: 8:30-8:34 PM
Joey Meehan Josh Goldstein Kevin Ackerman
Left Meeting at: 8:31 PM

Absent

Mark Millner Sydney Russell

2. Consent Calendar
Every item on the Consent Calendar will be considered bundled and will be voted on as a single item. If a Board Member has
an objection to an item being on the Consent Calendar, they need to raise that objection to an item and ask to have that
item or items considered separately. There will be no discussion or comment on the substance of any item unless it is
removed from the Consent Calendar. Removed items will be moved to the end of the agenda for consideration, or earlier
within the discretion of the Chair. The Consent Calendar includes

A) Approval of March, 2025 Board Meeting Minutes

Motion: Paul Barbosa Second: Georgette Darby Result: Yes-8, No-0, Abstain-0, Recused-0, Ineligible-1

Yes

Chad McMurray Georgette Darby Jim Van Dusen Joey Meehan Josh Goldstein Oliver Alvarez
Paul Barbosa Shane Kalminski

Ineligible

Kevin Ackerman

B) Approval of March, 2025 Monthly Expense Report

Motion: Josh Goldstein Second: Georgette Darby Result: Yes-9, No-0, Abstain-0, Recused-0, Ineligible-0

Yes

Chad McMurray Georgette Darby Jim Van Dusen Joey Meehan Josh Goldstein Kevin Ackerman
Oliver Alvarez Paul Barbosa Shane Kalminski

3. Comments from any City, County, State or Federal representatives in attendance (5 minutes each)

J Anderson CD4 Update- LASAN proposed increase. Anais Gonzolas CD13- Green Day Event 4/26. Helena Doub- MyLA311 Update,
Mayors office hosting infastructure meeting. Homeless liason meeting 4/30. Election day tomorrow 4/15.

4. Public Comment on items not on the Agenda (2 minutes each)

Sheila-Create refresh center working with CD13 offering showers, case workders. Brandi spoke on LANC-Paul Krekorian Olympics
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Board Meeting Monday, April 14, 2025, 6:30 PM

10.

11.

12.

preprations meeting May 3rd at 10am. April 26th is Hollywood Clean Up. Was comment on HUNC's meeting start times starting late
due to board members not being on time.

. HUNC Committee & Liaison announcements on items not on the Agenda

A) Homelessness Liaisons Report

Promote use of MyLA311. Hollywood 2.0 meeting on June 6th, 4pm to 6pm.

. Report from Youth Representative

No Report

. Report regarding Hollywood Sign & Western Griffith Park Action Plan Working Group

No Report

. Executive Committee

A) Report by the President

Thanks to Shane for support on candidates forum.

B) Vice President Report
No Report

C) Secretary Report
No Report

D) Treasurer Report
No Report

. Presentation regarding the Livable Communities Initiative

Not present

Presentation by Sheka Stocker, LA City & Parks and Recreation for “Empowering Teens and Building Futures”.

Discussion and potential appointment of second board member authorized to submit Community Impact Statements (CIS)
Tabled

Administrative Budget

A) Discussion and potential motion to allocate an additional $4,098.71 from Rollover Funds to Neighborhood Purposes
Grant.

Motion: Jim Van Dusen Second: Paul Barbosa Result: Yes-9, No-0, Abstain-0, Recused-0, Ineligible-0

Yes

Chad McMurray Georgette Darby Jim Van Dusen Joey Meehan Josh Goldstein Kevin Ackerman
Oliver Alvarez Paul Barbosa Shane Kalminski

B) Discussion and potential motion to approve the amended budget

Motion: Jim Van Dusen Second: Paul Barbosa Result: Yes-9, No-0, Abstain-0, Recused-0, Ineligible-0

Yes

Chad McMurray Georgette Darby Jim Van Dusen Joey Meehan Josh Goldstein Kevin Ackerman
Oliver Alvarez Paul Barbosa Shane Kalminski
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Board Meeting Monday, April 14, 2025, 6:30 PM

13.

14.

15.

16.

17.

18.

19.

Discussion and potential motion to approve the renewal of the Canva.org template preparation application for $299.00.

Motion: Shane Kalminski Second: Georgette Darby Result: Yes-9, No-0, Abstain-0, Recused-0, Ineligible-0

Yes

Chad McMurray Georgette Darby Jim Van Dusen Joey Meehan Josh Goldstein Kevin Ackerman
Oliver Alvarez Paul Barbosa Shane Kalminski

Hollywood Dell Civic Association: Presentation on a proposed Neighborhood Purposes Grant (NPG) of up to $2,500 for the
Annual Hollywood Dell Neighborhood Block Party on June 21, 2025, including event rentals, setup, and outreach materials.

Motion: Josh Goldstein Second: Paul Barbosa Result: Yes-9, No-0, Abstain-0, Recused-0, Ineligible-0

Yes

Chad McMurray Georgette Darby Jim Van Dusen Joey Meehan Josh Goldstein Kevin Ackerman
Oliver Alvarez Paul Barbosa Shane Kalminski

Hollywood Hills Fire Safe Council: Presentation on a proposed Neighborhood Purposes Grant (NPG) of up to $1,750 for food
items in support of the Wildfire Preparedness Fair on June 7, 2025.

Motion: Shane Kalminski Second: Georgette Darby Result: Yes-9, No-0, Abstain-0, Recused-0, Ineligible-0

Yes

Chad McMurray Georgette Darby Jim Van Dusen Joey Meehan Josh Goldstein Kevin Ackerman
Oliver Alvarez Paul Barbosa Shane Kalminski

Discussion of Mural at the curve of Tamarind and Yucca, 90028. This is following up on an item from a HUNC Meeting
February 16, 2023, which was postponed when the Board went into hiatus, in which the Board discussed writing a letter
to CD13, advocating for the removal of a mural which was not erected legally or in compliance with State regulations on
"transportation art".

No Action

Discussion of possible CIS recommendation for CF 23-0701, regarding the LA City Council Action to make the temporary
fence on Mulholland Highway beginning at Canyon Lake Drive and running along a portion of the Lake Hollywood Park
perimeter east to Durand Drive, permanent.

Link for Motion: https://clkrep.lacity.org/onlinedocs/2023/23-0701_misc_06-23-23.pdf

Link for Council Action: https://clkrep.lacity.org/onlinedocs/2023/23-0701_caf_8-22-23.pdf

Tabled
Motion: Second: Result: Yes-0, No-0, Abstain-0, Recused-0, Ineligible-0

Discussion of possible recommendation to CD4 for CF 20-1020 regarding proposed expansion of Preferred Parking District
#320 to include Lake Hollywood Estates.

Link to Report from Transportation Committee: https://clkrep.lacity.org/onlinedocs/2020/20-1020_rpt_tran_12-17-20.pdf
Link for Council Action: https://clkrep.lacity.org/onlinedocs/2020/20-1020_CAF_10-14-2020.pdf

Robust discussion by many residents regarding the need for the extension of Preferred Parking District 320 to the Lake Hollywood Park
adjacent neighborhoods due to safety issues for residents and visitors alike caused by the increasing traffic and visitors to the area due
to its proximity to the Hollywood Sign.

Motion: Second: Result: Yes-0, No-0, Abstain-0, Recused-0, Ineligible-0

Committee Reports

A) Outreach Committee
Community Clean Up 4/26

1. Report by the Committee Chair

B) Ad Hoc Election Committee

No report
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Board Meeting Monday, April 14, 2025, 6:30 PM

1. Report by the Committee Chair

C) PLUM Committee
No Report

1. Report by the Committee Chair

D) Housing, Homelessness and Public Safety Committee

Meeting next Wednesday at the Annex. Send any agenda items to Josh. Homeless liason meeting 4/30 via Zoom.

1. Report by the Committee Chair

E) Infrastructure Committee
No Report

1. Report by the Committee Chair

20. Old/Ongoing Business
Most likely no May meeting due to numerous board members being out of town. Discussion came up regarding business cards after
elections are final.

21. New/Future Business

Adjournment at 9:13 PM

Reconsideration: The Board may reconsider and amend its action on items listed on the agenda if that reconsideration takes place before the end of the meeting at which it was considered or
at the next regular meeting. The Board, on either of these two days, shall: (1) Make a Motion for Reconsideration and, if approved, (2) hear the matter and take an action. If the motion to
reconsider an action is to be scheduled at the next meeting following the original action, then two items shall be placed on the agenda for that meeting: (1) A Motion for Reconsideration on
the described matter and (2) a [Proposed] action should the motion to reconsider be approved. A Motion for Reconsideration can only be made by a Board member who has previously voted
on the prevailing side of the original action taken. If a Motion for Reconsideration is not made on the date the action was taken, then a Board member on the prevailing side of the action
must submit a memorandum to the Recording Secretary identifying the matter to be reconsidered and a brief description of the reason(s) for requesting reconsideration at the next regular
meeting. The aforesaid shall all be in compliance with the Ralph M. Brown Act.
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Monthly Expenditure Report

Reporting Month: May 2025

NC Name: Hollywood United
Neighborhood Council

Budget Fiscal Year: 2024-2025

Monthly Cash Reconciliation
Beginning Balance Total Spent RBB";?;:LZQ Outstanding Commitments Net Available
$22088.82 $1937.77 $20151.05 $2987.48 $0.00 $17163.57
Monthly Cash Flow Analysis
Total Spent this Unspent Budget . :
Budget Category Adopted Budget Month Balancs Outstanding Net Available
Office $187.77 $387.48
Outreach $22650.00 $0.00 $11102.34 $0.00 $10614.86
Elections $0.00 $100.00
Community
Improvement Project $2950.00 $0.00 $2950.00 $0.00 $2950.00
Heighbortiood Pposs | 14010874 $1750.00 $6098.71 $2500.00 $3598.71
Funding Requests Under Review: $0.00 Encumbrances: $0.00 Previous Expenditures: $17609.89

Expenditures
# Vendor Date Description Budget Category | Sub-category Total
General
GOOGLE :
1 GSUITE MYHUNC.O 05/01/2025 | google Operatigns Office $109.20
= Expenditure
DNH Gene}’al
2 GODADDY#373244450 05/02/2025 | Godaddy Operatipns Office $23.17
Expenditure
General
3 MAILCHIMP 05/07/2025 | Mailchimp Operations Office $39.00
Expenditure
General
4 [ TMOBILE AUTO PAY 05/19/2025 | T-Mobile Operations Office $16.40
Expenditure
Presentation on a proposed
: : Neighborhood Purposes Grant :
5 | Mollywood fils Fire | 05/1412025 | (NPG) of up to $1,750 for food peighbothood $1750.0(
items in support of the Wildfire P
Preparedness Fair.
Subtotal: $1937.7°
Outstanding Expenditures
# Vendor Date Description Budget Category | Sub-category Total
Annual Hollywood Dell Block .
1| SollywoodDell | 0512012025 | Party including event rentals, set | moi90ohood $2500.00
up &amp; outreach materials. P




City of Los Angeles Motion to approve Administrative General
Dept. of Packet for 2024-2025 so as to be
Neighborhood 06/20/2025 ready for the new Fiscal Year gfe;ﬁgﬁﬂfe Office 3387.48
Empowerment which includes $400 for zoom. p
Approve up to $600 from the
Elections Budget to fund the
Candidate Forum, covering food, General
Sheri Lunn 05/30/2025 | marketing, event supplies, and a Operations Elections $100.00
moderator fee, subject to Expenditure
compliance with City Clerk
requirements...
Subtotal: Outstanding $2987.48




Google

Invoice

Invoice number: 5239291755

Bill to

Treasurer, Paul Barbosa
myhunc.org

Hollywood United NC

200 N Spring Street, Suite 2005
Los Angeles, CA 80028

United States

Details

Invoice number s : .. 5239291755
Invoice date . . .. ... .. . Apr 30, 2025
Billing ID R ......3288-8062-9811
Domain name ......... ~eeooioooo....myhunc.org

You will be automatically charged for any amount due.

Google LLC

1600 Amphitheatre Pkwy
Mountain View, CA 94043
United States

Federal Tax ID: 77-0493581

Google Workspace

Total in USD $109.20

Summary for Apr 1, 2025 - Apr 30, 2025

Subtotal in USD $109.20
Tax (0%) $0.00
Total in USD $109.20
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GO g%e‘“ Invoice

Subscription Description Interval

Google Workspace Business Starter Usage Apr1-Apr30

Subtotal in USD
Tax (0%)

Total in USD

Need help understanding the charges on your invoice? Click here for detailed explanations

https://support.google.com/a?p=gsuite-bills-and-charges

Invoice number: 5239291755

Quantity

13

Amount($)

109.20

$109.20
$0.00

$109.20
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..

!lm@mzhunc.org

From: GoDaddy <donotreply@godaddy.com>
Sent: Friday, May 2, 2025 4:00 AM

To: president@myhunc.org

Subject: Renewal receipt for order #3732444506.

Need help? Contact us.

@ GODCIddy . Customer Number: 8368486

©@ Renewal Success!
Sign in to see what's new.

.ORG Domain Renewal 1 Domain 1 Year $23.17
hollywoodcoalition.org

Subtotal: $23.17
Tax: $0.00
Total: $23.17

View My Orders —

We have billed your MasterCard card ending with the last two digits: 74 for the
amount of $23.17.

To review all your products and services, sign in to your account.

If your products are on a 1 month subscription term, they will automatically renew
next month at the same price listed here, unless otherwise indicated.



NOTE: Your purchase includes enrollment in our automatic renewal service. This message confirms that during

the checkout process, you agreed to GoDaddy's Universal Terms of Service Agreement, Privacy Policy and all

other agreements applicable to your purchase. You can obtain a list of all agreements and policies to which you

agreed by contacting GoDaddy customer service and visiting the GoDaddy Legal Agreements and Policies page.

Your use of the purchased products is governed by the terms of these agreements and policies. If you wish to
cancel your purchase, please learn more about our Refund Policy. This message also confirms that during the
checkout process, you agreed to enroll your products in our automatic renewal service. This keeps your products
up and running, automatically charging then-current renewal fees to your payment method on file, with no further
action on your part. If you do not wish to continue using our automatic renewal service, you can cancel by visiting
the Renewals and Billing page in your account. If you selected an installment payment option during checkout,
the option applies to a product's current term only and you will pay the then-current full amount upon automatic
renewal. You may, however, select an additional installment payment option, if available, for a product by visiting

the Renewals and Billing page in your account and manually renewing a product.

Note: Our free product credit policy was updated — see Section 9 of our Universal Terms of Service for more
details. In the event that the credit is redeemed, after the initial free one-year period, the free product will
automatically renew at the then-current renewal price until canceled. To review billing or to update your payment
information, log in to your account. If you do not wish to renew, you can cancel this product by visiting the
Renewals and Billing page in your GoDaddy account.

Please do not reply to this email. Emails sent to this address will not be answered.

Copyright © 1999-2025 GoDaddy Operating Company, LLC. 100 S Mill Ave, Suite 1600, Tempe, AZ 85281 USA.

All rights reserved.
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No Reply - Mailchimp 110
Mailchimp Invoice
- May 6, 2025 at 11:32:49PM
- president@myhunc.org

& INTUIT
e/é mailchimp

Your order has been processed.

Invoice MC10403631
Processed on May 06, 2025 11:32 PM Los Angeles.

Monthly plan
1001 - 1500 subscribers.
Intuit Assist for Mailchimp*

Al-powered marketing

Paid via Mast ending in 7274 which expires 07/2028
on May 07, 2025

Balance as of May 07, 2025

$39.00

$0.00

$39.00

$0.00

* Intuit Assist functionality (beta) is available to certain users with Premium, Standard and Legacy plans in select

countries in English only. Access to Intuit Assist is available at no additional cost at this time. Pricing, terms,

conditions, special features and service options are subject to change without notice. Availability of features and

functionality varies by plan type. Features may be broadly available soon but represents no obligation and should

not be relied on in making a purchasing decision. For details, please view Mailchimp's various plans and pricing.

Issued to Issued by



Jim Van Dusen

HollywoodUnitedNC
president@myhunc.org
HollywoodUnitedNC

PO Box 3272 Los Angeles, CA 90078-3272
2133047410

Mailchimp

c/o The Rocket Science Group, LLC

405 N. Angier Ave. NE, Atlanta, GA 30312
USA

www.mailchimp.com

Tax ID: US EIN 58-2554149

Sales Tax was not applied to this purchase.

© 2001-2025 Mailchimp® All Rights Reserved
405 N. Angier Ave. NE, Atlanta, GA 30312 USA

Contact Us = Terms of Use - Privacy Policy

Turn off Notification



RSTERICI N,

T-MOBILE
FOR BUSINESS

Total due

$1 6.40

This amount will be charged 1o your card on May 19,
2025

Your charges explained

Reminder: The Regulatory Programs & Telco
Recovery Fee on your monthly bill has increased
by $0.50/line for voice lines of sevice and $0.20/
line for data only lines effective 4/23/2025.

Greal news, you have no new lines added/
suspended/cancelled this month!

Your recent charges compared

$16.40 $16.40 $16.40 $16.40

Jan Feb Mar Apr

Bill period Account Invoice Poge
Mar 30, 2025 - Apr 29, 2025 905158908 90615690515 1ol 7
Welcome Hollywood United
Neighborhood Council,
This is your April bill.
We hope you are enjoying your T-Mobile services,
This is a summary of your charges this month.
Balance from previous bill $0.00
Previous total due $16.40
Payments - Thank you! -516.40
Total charges this bill $16.40
Plans No changes $15.00
Taxes and fees No changes $1.40
Total due No changes $16.40

Autopay: May 19, 2025



:JPIT.MQNLE [ Billporiod J . Account taveice Pago
FOR BUSINESS ‘ Mar 30,2025 29,2025 996156906 99615890615 2017

. |

BEFORE THISBILL
i

PREVIOUS TOTAL DUE ; $16.40 ;
|
PAYMENTS | $16.40 |
Payment-thankyou Apr19 ‘ -$16.40
i 4
}
»
;
{
|
|
! |
{
|
|




L:[P T-MOBILE Bl period Account tnvoice Page

FOR BUSINESS Mar 30,2025  Apr 20, 2025 996158906 996158006-15 30t 7
OVERVIEW Usage One-time Taxes
Total no. of fines: 1 Plans charges Equipment Services charges &Fees Total$

No.ofLines Seepage $15.00 - . - - $1.40 $16.40

ACCOUNTBREAKDOWN

Account charges

Unassigned subscribers 1

e Nei ol

§ (213)4699148 ggﬁm“ United Nei ghborhood 05 $15.00 $1.40 $16.40

Line Type: « CONNECTED DEVICE
B3 aar v e S oy 2 3 NNARNRK A



T-MOBILE Billporiod Account Invoice Page
FOR BUSINESS Mar 30, 2025 - Apr 20, 2025 905158906 58515800615 Act?

18

MONTHLY REPORTS

P ——

Great news! No lines had usage charges this month!

 HIGHESTPLANGOSTS  wooftms  * Cost$

. 1. 5GBusMobilelnt30GBTE - 11 81500
To:manage yauir plos and subscribers, visit tmnobile:com/business . - B ¢




T I T-MOBILE Bill pericd Account Invoite Page
“1” | FOR BUSINESS Mar 30,2025 - Apr 29, 2025 096158006  995158906-15 50l 7

DETAILED CHARGES

§ (213)469-9148 ‘ $16.40

Hollywood United Neighborhood Council |  Connected Device
200 N SPRING ST STE 224, Los Angeles CA 800123238 -

PLANS $15.00

REGULAR CHARGES Mar 30- Apr29 $15.00

Cannected device
5G Bus Mobile Int 30GB TE $15.00

TAXES & FEES $1.40

T-Mobile fees & charges
Regulatary Pragrams & Telco Recovery Fee $1.40

USAGE
Data 1.1409GB



T

WHAT YOU NEED TO KNOW

1-Mohite ONE recurring charges include applicable Government taxes & fees T-Mobile fees & charges as determined by
your primary place of use.

GOVERNMENT TAXES & FEES
Government laxes & fees includes sales, use, excise, public utility & F911 taxes & governmental charges & fees thal we are
required by law to bill § remit. These may change without notice.

T-MOBILE FEES & CHARGES
T-Mobile lees and charges include:

T-MOBILE
FOR BUSINESS

1. Regulatory Programs & Telco Recovery Fee, collected & retained by us to help cover costs for:

a. Funding & complying with government mandates, programs & obfigations, like £911 or local number portability
($0.507line for voice fines and $0.12/line for data-only products)

b. Charges imposed on us by other carriers for delivery of calls from our customers to theirs & by 3rd parties lor certain
network facilities & services we buy to provide you service ($3.49 for voice lines, $1.48 for data only tines)

2. State & federal Universal Service Fund charges (recovers charges imposed on us by the government to support universal
service).

3. Other govemmental assessments including, without timitation, gross receipt & excise taxes. These fees & charges are T-
Mohile recovery charges, not governmentally imposed taxes. What is included in the fees & charges may vary by locale &
rate plan & is subject to change.

LATEFEES
Late Fees, the greater of $5 or 1.5% per month, or the greatest amount permitled by law, may apply on unpaid balances.
This fee is a liguidated damage & not a penally.

Account
9961589C6

Bl period
Mar 30, 2025 - Apr 29, 2025

Invoice Page
996158906-15 Tol7

PAYMENT BY CHECK

Payment by Check. When you pay by check, you authorize us to either use information your check to make a one-time
eletronic fund transfer (EFT) from your account or to process the payment as a check transaction. If we process your
payment by EFT, the funds may be withdrawn the same day we receive your check, 8 your canceled check will not be
retumed. If payment is returned unpaid, you authorize us to collect additional fees as outtined in the Terms & Canditions of
Service at t-mobile.com/terms-conditions. Call (800) 375-1 126 viith any questions.

EQUIPMENT PROTECT
Equipment Protect by Assurani {in Puerto Rico: CAPIC) is {or the equipment repair & replacement you may have selected.
See Equipment Protection Terms & Conditions at t mobile.com/terms-candilions for details.

CONTACTUS
Contact us with any questions or disputes about your service or bitl:

L PHONE
Call(800) 375-1126 or 611 trom your T-Mobile device. TTY Dial 711 to reach a Relay Agent.

MAIL
Write to T-Mabile Customer Relations, P.O. Box 37380, Albuquerque, NM 87176-7380.

@ ONLINE
View your bill & usage details online by logging into account.t-mobile.com.

View Terms & Conditions online at t-mobile.com/business
Partial megabytes (MB) rounded up. 1024 MB=1 GB

You can contact the California Public Ulilities Commission with any complaints that T-Mobile was unable to resolve at
Consumer Affairs Branch, 505 Van Ness Ave., San Francisco, CA 94102, o by calling (800) 649-7570 or TDD (800)
229-6846, or visiting their website at httpy//vavw.cpuc.ca.gov/complaints. If you have hearing or speaking limitations and
wanl assistance from the Calilornia Relay Service, Dial 711 ar visit hitp://ddtp.cpuc.ca.gov/relay.aspx far more infenmation.
For information about the California PPP Surcharge, please see hitps://-mo.co/CPUC

NNARNR AlA
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Neighborhood Council Funding Program
APPLICATION for Neighborhood Purposes Grant (NPG)

This form is to be completed by the applicant seeking the Neighborhood Purposes Grant and submitted to the Neighborhood

Council from whom the grant is being sought. All applications for grants must be reviewed and approved in a public meeting.
Upon approval of the application the Neighborhood Council (NC) shall submit the application along with all required
documentation to the Office of the City Clerk, NC Funding Program.

Name of NC from which you are seeking this grant:

HOLLYWOOD UNITED
Neighborhood Council

SECTION |- APPLICANT INFORMATION

1a)

1b)

1c)

1d)

2)

Hollywood Hills Fire Safe Council  33-2916379 CA JAN 2025

Organization Name Federal I.D. # (EIN#)  State of Incorporation Date of 501(c)(3)
Status (if applicable)

3360 Barham Blvd. Los Angeles CA 90068

Organization Mailing Address City State Zip Code

Business Address (If different) City State Zip Code

PRIMARY CONTACT INFORMATION:

SHEILA IRANI, Chairman. 323-793-7868 sheilairani@gmail.com

Name

Phote——————FEmmaif

Type of Organization- Please select one:

0 Public School (not to include private schools) or L/ 501(c)(3) Non-Profit (other than religious institutions)
Attach Signed letter on School Letterhead Attach IRS Determination Letter

3) WName/Address of AMiliated Urganization (It apphicable)  Cly State _ Zip Code
SECTION |l - PROJECT DESCRIPTION

4)

5)

Please describe the purpose and intent of the grant.

We are requesting funds for the first ever Wildfire Preparedness Fair in Lake Hollywood Park held June 7th from 10 AM
to 3PM. The event will include demonstrations,speakers, and sample products from MYSAFELA, Recreation and Parks,
Council District 4, LAFD, LAPD, Tree People and others. HUNC will have an opportunity to have a booth and be featured
in all promotional materials. Wildfire preparedness is top of mind to the residents who live in the Hollywood Hills as their
terrain is similar to the Palisades. It is surrounded by open space such as Griffith Park, MRCA land, County and Lake
Hollywood with brush that has not burned in over 100 years. Thousands of residents live adjacent to these areas and to
one another in canyons with high winds and limited evacuation routes. Residents want to appropriately home harden
while preserving the canopy and wild lands for all to enjoy. HHFSC wants to educate the residents with the latest
information available for wildfire preparedness. We hope to garner media attention for this event as well to showcase the
support for preparedness from all our neighborhoods and councils.

How will this grant be used to primarily support or serve a public purpose and benefit the public at-large.

(Grants cannot be used as rewards or prizes for individuals)

This grant will allow HOLLYWOOD UNITED Neighborhood Council to promote itself to the residents and align itself with
public education for wildfire preparedness from the City's experts. RAP, CD4 will be providing in kind contributions such
as chairs, tables, tents, speakers, giveaways. HUNC is being asked to provide some of the food needed for attendees,
drinks are provided by Beachwood market. Other food vendors will be donating. HHWNC is being asked to provide
banners for the neighborhoods, and money for digital ads. All promotional materials will feature HUNC and HHWNC
logos.

NCFP 107



SECTION I - PROJECT BUDGET QUTLINE

You may also provide the Budget Outline on a separate sheet if necessary or requested
6a) Personnel Related Expenses o ; =

Non-PérsonnelRelated Expenses: C e - lRequestediofiNG i Total Proje
Prepackaged snacks from Costco andl or Smart and Flnal $1750.00

6b)

7) Have you (applicant) applied to any other Neighborhood Councils requesting funds for this project?
Yes O If Yes, please list names of NCs: _ HOLLYWOOD HILLS WEST NEIGHBORHOOD COUNCIL

8) Is the implementation of this specific program or purpose described in Question 4 contingent on any other factors or
sources or funding? (including NPG applications to other NCs) b _ Yes If Yes, please describe:

So , ol . [TotaliProjected Cost .
CD4 AND RECREATION AND PARKS ARE DONATING _ $10,000.00 $10,0000.00
PERMIT FEES, SECURITY, SETUP LABOR ﬁ‘ﬁ?ngNTAL . ! )

— MARKETING
9) What is the TOTAL amount of the grant fundmg requested with this application: $1,750.00

10a) Startdate: MAY 15, 2025 1gb) Date Funds Required: 6/7/2025 10c) Expected Completion Date: 6/8/2025
(After completion of the project, the applicant should submit a Project Completion Report to the Neighborhood Council)

11a) Do you (applicant) have a current or former relationship with a Board Member of the NC?

_ YES if Yes, please describe below_: _
Name of NC Board Member Relationship to Applicant

Sheila Irani FORMER PRESIDENT

11b) Ifyes, did you request that the board member consult the Office of the City Attorney before filing this application?

XX ¥e's *(Please note that if a Board Member of the NC has a conflict of interest and completes this form,

or participates in the discussion and voting of this NPG, the NC Funding Program will deny the payment of
this grant in its entire lease note C @ ot advise a former Board member

SECTION V -DECLARATION AND SIGNATURE

I hereby affirm that, to the best of my knowledge, the information provided herein and communicated otherwise is truly
and accurately stated. | further affirm that | have read the documents "What is a Public Benefit,” and "Conflicts of
Interest” of this application and affirm that the proposed project(s) and/or program(s) fall within the criteria of a public
benefit project/program and that no conflict of interest exist that would prevent the awarding of the Neighborhood
Purposes Grant. | affirm that | am not a current Board Member of the Neighborhood Council to whom | am submitting
this application. | further affirm that if the grant received is not used in accordance with the terms of the application
stated here, said funds shall be returned immediately to the Neighborhood Council.

12a) Executive Director of Non-Profit Corporation or School Principal - REQUIRED*.

Sheila Irani CEO M 7&2 3/26/2025

12b) PRINT Name Title Signature ! Date
Charles Malki Secretary Charboe Wizlé.
3/26/2025
PRINT Name Title Signature Date

* If a current Board Member holds the position of Executive Director or Secretary, please contact the NC Funding
Program at (213) 978-1058 or clerk.ncfunding@lacity.org for instructions on completing this form

PAGE 2 » NCFP 107
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DEPARTMENT OF THE TREASURY
INTERNAL REVENUE SERVICE
CINCINNATI OH 45999-0023
Date of this notice: 01-17-2025

Employer Identification Number:
33-2916379

Form: SS-4

' Number of this notice: CP 575 E
HOLLYWOOD HILLS FIRE SAFE COUNCIL

CORPORATION
3360 BARHAM BLVD For assistance you may call us at:
HOLLYWOOD HILLS, CA 90068 1-800-829-4933

IF YOU WRITE, ATTACH THE
STUB AT THE END OF THIS NOTICE.

WE ASSIGNED YOU AN EMPLOYER IDENTIFICATION NUMBER

Thank you for applying for an Employer Identification Number (EIN). We assigned
you EIN 33-2916379. This EIN will identify your entity, accounts, tax returns, tax
returns, and documents, even if you have no employees. Please keep this notice in your
permanent records.

. Taxpayers request an EIN for business and tax purposes. Some taxpayers receive CP575
notices when another person has stolen their identity and are operating using their
information. If you did not apply for this EIN, please contact us at the phone number
or address listed on the top of this notice.

When filing tax documents, making payments, or replying to any related correspondence,
it is very important that you use your EIN and complete name and address exactly as shown
above. Any variation may cause a delay in processing, result in incorrect information in
your account, or even cause you to be assigned more than one EIN. If the information is
not correct as shown above, please make the correction using the attached tear-off stub
and return it to us.

When you submitted your application for an EIN, you checked the box indicating
you are a non-profit organization. Assigning an EIN does not grant tax-exempt status
to non-profit organizations. Publication 557, Tax-Exempt Status for Your
organization, has details on the application process, as well as information on
returns you may need to file. To apply for recognition of tax-exempt status,
organizations must complete an application on one of the following forms: Form 1023,
Application for Recognition of Exemption Under Section 501 (c) (3) of the Internal Revenue
Code; -Form 1023-EZ, Streamlined Application for Recognition of Exemption Under Section
501 (c) (3) of the Internal Revenue Code; Form 1024, Application for Recognition Under
Section 501(a); or Form 1024-A, Application for Recognition of Exemption Under Section
501 (c) (4) of the Internal Revenue Code.

Nearly all organizations claiming tax-exempt status must file a Form 990-series
annual information return (Form 990, 990-EZ, or 990-PF) or notice (Form 990-N)
beginning with the year they legally form, even if they have not yet applied for or
received recognition of tax-exempt status.

If you become tax-exempt, you will lose tax-exempt status if you fail to file a
required return or notice for three consecutive years, unless a filing exception applies
to you (search www.irs.gov for Annual Exempt Organization Return: Who Must File). We start
calculating this three-year period from the tax year we assigned the EIN to you. If that
first tax year isn't a full twelve months, you're still responsible for submitting a
return for that year. If you didn't legally form in the same tax year in which you
obtained your EIN, contact us at the phone number or address listed at the top of this
letter. For the most current information on your filing requirements and other important
information, visit www.irs.gov/charities.



(IRS USE ONLY) 575E 01-17-2025 HOLL O 9999999999 sSs-4

IMPORTANT REMINDERS:

* Keep a copy of this notice in your permanent records. This notice is issued only
one time and the IRS will not be able to generate a duplicate copy for you. You
may give a copy of this document to anyone asking for proof of your EIN.

* Use this EIN and your name exactly as they appear at the top of this notice on all
your federal tax forms.

* Refer to this EIN on your tax-related correspondence and documents.
* Provide future officers of your organization with a copy of this notice.

Your name control associated with this EIN is HOLL. You will need to provide
this information along with your EIN, if you file your returns electronically.

Safeguard your EIN by referring to Publication 4557, Safeguarding Taxpayer
Data: A Guide for Your Business.

You can get any of the forms or publications mentioned in this letter by

visiting our website at www.irs.gov/forms-pubs or by calling 800-TAX-FORM
(800~-829-3676) .

If you have questions about your EIN, you can contact us at the phone number or
address listed at the top of this notice. If you write, please tear off the stub at
the bottom of this notice and include it with your letter.

Thank you for your cooperation.

Keep this part for your records. CP 575 E (Rev. 7-2007)

Return this part with any correspondence
so we may identify your account. Please CP 575 E
correct any errors in your name or address.

9999999999

Your Telephone Number Best Time to Call DATE OF THIS NOTICE: 01-17-2025
( ) - EMPLOYER IDENTIFICATION NUMBER: 33-2916379

FORM: SS-4 NOBOD
INTERNAL REVENUE SERVICE HOLLYWOOD HILLS FIRE SAFE COUNCIL
CINCINNATI OH  45999-0023 CORPORATION

lllll'lllll'lllllllllllllIlllllllllll"l'll“llllll' » agggmlgg,n CA 90068



Office of the City Clerk

Administrative Services Division
Neighborhood Council (NC) Funding Program
Board Action Certification Form

NC Name:
Budget Fiscal Year:

Hollywood United

2024/2025

Meeting Date:

Agenda Item:

4/14/2025, Fire Station 82 Annex
15

Board Motion and/or Public Benefit
Statement (CIP and NPG):

Method of Payment: (Select One)

Motion: Shane Kalminski

Second: Georgette Darby

" Check

[7] Credit Card

[} Board Member Reimbursement

Hollywood Hills Fire Safe Council: Presentation on a proposed Neighborhood Purposes Grant (NPG) of up to $1,750 for food
items in support of the Wildfire Preparedness Fair on June 7, 2025.

Vote Count

Recused Board Members must leave the room prior to any discussion and may not return to the room until after the vote is complete. ‘

|
*Recused ‘

Board Member's First and Last Name Board Position Yes ~ No ~ Abstain ' Absent Ineligible
Jim Van Dusen Residential Area 2 °
Georéette Darby - Business/Org Area 2 ° - . ]
Chad McMurray Residential Area 4 ° |
Paul Barbosa " - b Business/Org Area 3 - ° ) [ - #
Shane Kalminski Area 4 At-large ™ |
Mark Millner Area 2 At-Large A ‘
Oliver Alvarez Area 3 At-Large ® '
Sydney Russell Youth Issues é |
Joey Meehan Area 1 At-Large ° ‘
Josh Gold?tein __U;u:lassiﬁed Stakeholder Status _‘ - I - E |
Kevin Ackerman Residential Area 1 °
Vacant Residential Area 3
Vacant Ty - i Business/Org Area 1 o o - o
| Va Cam’i i Business/Org Area 4 . o o )
[ |
S N IS S
\
| !
| |
i
1
|
_ . S = ! — D : e
, Board Quorum: 8 T;:tal: _9 —o _ _0 = 72 | - 0 |
- S | e

We, the authorized signers of the above named Neighborhood Council, declare that the information presented on this form is accurate and complete, and that a public meeting
was held in accordance with all laws, policies, and procedures. The above was approved by the Neighborhood Council Board, at a Brown Act compliant public meeting where a
quorum of the Board was present.

Authorized Signature Q‘W

Paul Barbosa (Apr 28, 2025 14:09 PDT)

Print/Type name:

Authorized Signature Gevrgette bmpbq

Paul Barbosa

Print/Typé name:

Georgette Dary (Apr 27, 2025 20:23 POT)

Georgette Darby

Date:

4/27/2025

Date:

4/27/2025

NCFP 101 BAC Rev020118



Monthly Expenditure Report

Reporting Month: April 2025

NC Name: Hollywood United
Neighborhood Council

Budget Fiscal Year: 2024-2025

Monthly Cash Reconciliation

Beginning Balance Total Spent ReBn;:::::neg Outstanding Commitments Net Available
$26281.59 $4192.77 $22088.82 $4737.48 $0.00 $17351.34
Monthly Cash Flow Analysis
Total Spent this Unspent Budget . -
Budget Category Adopted Budget Month Balance Outstanding Net Available
Office $2429.00 $387.48
Outreach $22650.00 $13.77 $11290.11 $0.00 $10802.63
Elections $0.00 $100.00
Community
Improvement Project $2950.00 $0.00 $2950.00 $0.00 $2950.00
WelRSIBos -npote $14098.71 $1750.00 $7848.71 $4250.00 $3598.71
Funding Requests Under Review: $0.00 Encumbrances: $0.00 Previous Expenditures: $13417.12

Expenditures

# Vendor Date Description Budget Category | Sub-category Total
General
GOOGLE .
1 GSUITE_MYHUNC.O 04/01/2025 | Google Operations $97.11
Expenditure
General
2 MAILCHIMP 04/07/2025 | Mailchimp Operations $31.00
Expenditure
' General
3 GELSON'S 04/10/2025 | Water for candidate forum Operations Outreach $13.77
MARKETS #1 :
Expenditure
General
4 JERSES;S’('S'KES 04/10/2025 | Food for candidates forum Operations Outreach $269.85
Expenditure
Jersey Mike's food for Outreach General
5 "ERS;ES’SKES 04/11/2025 | charged to HUNC in error. Credit Operations $269.85
coming Expenditure
General
PAR FRESH : ; :
6 BROTHERS - H 04/14/2025 | Pizza for board meeting Operations $91.17
Expenditure
General
7 | HENRY PRINTING | 4/14/2095 | Printing for board meeting Operations $123.47
& GRAPH ;
Expenditure
General
g'| WERSELMIKES 04/15/2025 | Refund receipt per your request Operations Outreach  |$-269.85
Expenditure




TMOBILE AUTO

General

9 04/19/2025 | T_Mobile Operations Office $16.40
PAY ;
Expenditure
; : Provide CPR, First Aid, AED, Stop .
10| Molywood Hils Fi® | 040112025 | the Bleed Training to the pseecs $1750.00
community to first come first serve. sl
; ; General
Media Arts Renewal of the Media Arts ;
1 International 04/17/2025 International contract for 6 months. Operangns Office $600.00
Expenditure
. : General
Media Arts Renewal of the Media Arts :
12 International 04/17/2025 International contract for 6 months. Operatfgns Office $600.00
Expenditure
, : General
Media Arts Renewal of the Media Arts : .
13 International Q{17/2025 International contract for 6 months. Operaﬂgns Cifice $600.00
Expenditure
Subtotal: $4192.77
o e e s e OMEStANINg Expenditures....... T NS e P ST e
# Vendor Date Description Budget Category | Sub-category Total
Presentation on a proposed
e Neighborhood Purposes Grant .
1 | Holywood Hils Fire | - 0511412025 | (NPG) of up to $1,750 for food e ghogianac. $1750.00
items in support of the Wildfire P
Preparedness Fair.
Annual Hollywood Dell Block .
2 g\?Itl:yXSSOodcigggn 05/20/2025 | Party including event rentals, set Fl,\l:’:ggsb ; g?';dts $2500.00
ol up &amp; outreach materials. P
City of Los Angeles Motion to approve Administrative Gereral
Dept. of Packet for 2024-2025 so as to be ;
: Neighborhood e 0et ready for the new Fiscal Year gfeéﬁgﬂﬂfe Ciilles R
Empowerment which includes $400 for zoom. P
Approve up to $600 from the
Elections Budget to fund the
Candidate Forum, covering food, General
4 Sheri Lunn 05/30/2025 | marketing, event supplies, and a Operations Elections $100.00
moderator fee, subject to Expenditure
compliance with City Clerk
requirements...
Subtotal: Outstanding $4737.48




Google

Invoice

Invoice number: 5210409069

Bill to

Treasurer, Paul Barbosa
myhunc.org

Hollywood United NC

200 N Spring Street, Suite 2005
Los Angeles, CA 80028

United States

Details

Invoice number ............cooeeninll, 5210409069
Invoicedate ............................ Mar 31, 2025
BillingID ........oovviviiiieiiinien...,..3288-8062-9811
Domainname ........................... myhunc.org

You will be automatically charged for any amount due.

Google LLC

1600 Amphitheatre Pkwy
Mountain View, CA 94043

United States

Federal Tax ID: 77-0493581

Google Workspace
Total in USD

Summary for Mar 1, 2025 - Mar 31, 2025

Subtotal in USD
Tax (0%)
Total in USD

$97.11

$97.11
$0.00
$97.11

Page 1 of 2



Go gle'" Invoice

Subscription Description
Google Workspace Business Starter Usage
Google Workspace Business Starter Usage

Interval

Mar 1 - Mar 24

Subtotal in USD
Tax (0%)

Total in USD

Mar 25 - Mar 31

Invoice number: 5210409069

Quantity Amount($)

B i

N C1m 248
$97.11

$0.00

$97.11

Need help understanding the charges on yourinvoice? Click here for detailed explanations

https:/support.google.com/a?p=gsuite-bills-and-charges

Page 2 of 2
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!lm@mzhunc.org -

From: No Reply - Mailchimp <no-reply@mailchimp.com>
Sent: Sunday, April 6, 2025 11:33 PM

To: president@myhunc.org

Subject: Mailchimp Invoice

INTUIT _
mailchimp

Your order has been processed.
Invoice MC10303125
Processed on April 06, 2025 11:33 PM Los Angeles.

Monthly plan $31.00
501 - 1000 subscribers.

Intuit Assist for Mailchimp* $0.00
Al-powered marketing

Paid via Mast ending in 7274 which expires 07/2028 $31.00
on April 07, 2025

Balance as of April 07, 2025 $0.00

* Intuit Assist functionality (beta) is available to certain users with Premium, Standard and Legacy plans in select
countries in English only. Access to Intuit Assist is available at no additional cost at this time. Pricing, terms, conditions,
special features and service options are subject to change without notice. Availability of features and functionality varies
by plan type. Features may be broadly available soon but represents no obligation and should not be relied on in making

a purchasing decision. For details, please view Mailchimp's various plans and pricing.



Issued to Issued by

Jim Van Dusen Mailchimp

HollywoodUnitedNC c/o The Rocket Science Group, LLC
president@myhunc.org 405 N. Angier Ave. NE, Atlanta, GA 30312
HollywoodUnitedNC USA

PO Box 3272 Los Angeles, CA 90078-3272 www.mailchimp.com

2133047410 Tax ID: US EIN 58-2554149

View In Your Account

Sales Tax was not applied to this purchase.
© 2001-2025 Mailchimp® All Rights Reserved
405 N. Angier Ave. NE, Atlanta, GA 30312 USA
Contact Us + Terms of Use + Privacy Policy

Turn off Notification
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Fresh Brothers Pizza 809 - Hollyeood

1923 N Bronson Ave
Hollywood, CA 90068
Phone (323) 962-6262

/14/2025 5:50:02 PM
rder Id: ABAYMMVYAEAN

im % - TAKE OUT

rder Number: 44

hore: (213) 304-7410

mployee: Cynthia

1 XL CHEESE PIzZA $26.49
1 XL 880 CHICKEN $31.99
1 XL VEGAN DA WORKS $32.99
ub Total $91.47
pen Discount (%) -$9.15
ales Tax $8.85
rder Total $91.17
-MasterCard $91.17
UTHORTZED AMOUNT $91.17

Card#: wkxssski¥4+7274
Authorization: 007683

--> Order Clcsed <--

o)
o
[ENEA



& GRA Invoice

B HENRY PRINTING PHIC, INC.

B 2.4 W, Sunset Blvd. Hollywood &2 90028 T3
e Tel: 323.464.7228 * Fax: 323.464.5805 oo\l 7
7 henryprinﬁng@sbcglobu\.net
enww.henrypg.com

Sotp To: - Date

GONTACT: ‘;m oy DURe N\ DaTe DUE ————

Prone/FAX: / Jcop OPick-up

ACDRESS: / [ Casn [ DeuverY
[]Creck [ Creoir CARD

Ssample(s) Approved
Signature
Original & Coples Received

Signature
DeroSIT

A 50% deposil required for all orders. We aro not responsible far any orders
and originals \eft here after 30 days. Henry Printing & Graphic Inc. Guaranie@
palicy applicable up 1o 72 hours after detivery ol order.

BALANCE

Henry Printing & Grapnic, Inc
grad o Suraiel 3lve
_os Angeles, Ca 90028
373-464-7228
A1l Sales Final!

@4/14/2025 22:58PH
Sale
cregit Card MASTERCARD
MASTERCARD x******:****7274
Zntry Mode: contactless
Spiry Legena: crip Reac
1rvoice #: 2003688
gtore . G346
Trace F: 2e@381
gatch #: CEE
Amount usD $ 123.47
APPROVED

Response: APPROVAL 83569
Response Coce’ Qe
autn Coce: 283589

VM SIGN
Transactlon qef (RAN}Y 319421667716
Transaction 1D: adisHCFceuAﬂP
Local Transaction Date: 41425
Local Transaction Time: 145852

cMv Details

2 A&BOEQ%BM 18
TVR: appAREBER1

. a1\aneaea1zzea
: £0eR

. @8
AC: 381 77DAEAT 2568CE

The Issugr of
item 1s suthorized 1o B Y
ghywn a8 “Lotel’ upun glnna: preseniatiun
1 promise to pay suc total { rogether
other charges due thereon

o and an accordsnce with the
governing che use of guch Card.

the Cerd jdentified on this
ay the Uf'oul“_

subject
agreeTent
No Refunas, No excnanges

CUSTOMER COPY
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Jorwsy Mike's Suhs 20006
54536 Hol lywe.al Blvg
Los Angelas, Calyfornia sS0027-3467
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e s

“ub Tt 2645 .85
Taxst:le $0.0)
Tax $0.07)
Total $:6_85

[
I
153
i
2

ara bastercird To0 §-26%. 65

Items cafd- 3

=REF.ND OF TOCKET:
1000 12201293026
REFJNDED ON (4715745 14 18
c.\ o ,c I\'v |rau<,

Sut EByBcu 69 =" .
SubsByBox 89 3‘
SubsBm@o* b.) 4e

Fet arhec !!.Qh.: -3 5
faxat:ie $G.0)
Tax $0.0)
fotal §269.85

Cred:t Mastersisd 7¢/4 $UES 39

Itews refuded 3

Reason: charged 1wi e

DUPLICATE



T

T-MOBILE

FOR BUSINESS

Total due

$-| 6.40

This amount will be charged to your card on May 18,

2025

Your charges explained

Reminder: The Regulatory Programs & Telco

Recovery Fee on your monthly bill has increased
by $0.50/line for voice lines of service and $0.20/

line for data anly lines effective 4/23/2025.

Greal news, you have no new lines added/

suspended/cancelled this month!

Your recent charges compared

$16.40

$16.40

$16.40

1]

$16.40

Jan

Feb

Mar

Apr

Bill period Account Invoice Page
Mar 30, 2025 - Apr 29, 2025 946158906 996156906-15 1ol 7
Welcome Hollywood United
Neighborhood Council,
This is your April bill.
We hope you are enjoying your T-Mabile services.
This is a summary of your charges this month.
Balance from previous bill $0.00
Previous total due $16.40
Paymenls - Thank you! -516.40
Total charges this bill $16.40
Plans No changes $15.00
Taxes and fees No changes $1.40
Total due No changes $16.40
Autopay: May 19, 2025



. 1 ; :
I3 | EMoBiE | i | focount e Pogo
FOR BUSINESS , Mar30, 2025 1Apr 29, 2025 996158906 99615890615 2017
| !
I

BEFORE THIS BLL : A !
!

PREVIOUS TOTAL DUE : $16.40

$16.40

PAYMENTS

Payment-thankyou Apr19 -$16.40




T-MOBILE : Bill period Account Invoico Page

T

FOR BUSINESS Mar 30, 2025 Apr 29, 2025 996158005 99615800615 307
OVERVIEW Usage One-time Taxes
Total no. of ines: 1 Plans charges Equipment Services charges &Fees Total $
_-No.ofLines _Seepage $15.00: - e b . - $1.40 $16.40

ACCOUNTBREAKDOWN

Account charges

Unassigned subscribers 1

§ @3es0iap  LoMwodUniedNeighborood p5 $15.00 , : : : $1.40 $16.40

Line Type : § - conmecTeD DEVICE

Bt e e S e ] nnARNAR 27A



77| -MOBILE Bill peried Account Invoice Page
“ " | FOR BUSINESS Mar 30, 2025 - Apr 29, 2025 $95158006 0951 53006-15 dct7

MONTHLY REPORTS

Great news! No lines had usage charges this month!

HIGHEST PLAN COSTS No. of Lines Cost$

1. 5GBus Mobile Int 30GB TE |

$15.00

To manage your plans and subscribers, visit tmobile.com/business



I | FoRBlsiuess

DETAILED CHARGES

i (213)469-9148

Hollywood United Neighborhood Council | Connected Divice
200 N SPRING STSTE 224, Los Angeles CA 900123238

PLANS

$16.40

$15.00

REGULAR CHARGES Mar 30- Apr 29

$15.00

Connected device

5G Bus Mobile Int 30GB TE

TAXES & FEES

$15.00

$1.40

T-Mobile fees & charges

Regulatary Programs & Telco Recovery Fee

USAGE
Data 1.1409GB

$1.40

BHl period
Mar 30,2025 Apr 29,2025

Account
996158906

Invoice
995158906-15

Page
507



T-MOBILE
FOR BUSINESS

T

WHAT YOU NEED TO KNOW

1-Mobite ONE recumring charges include applicable Government taxes & fees T-Mabile fees & charges as determined by
your primary place of use.

GOVERNMENT TAXES& FEES
Govemment laxes & {ees includes sales, use, excise, public utility & E911 taxes & governmental charges & fees that we are
required by law to bill 8 remit. These may change without natice.

T-MOBILE FEES & CHARGES
T-Mobile tees and charges include:

1. Regulatory Programs & Telco Recovery Fee, callected & retained by usto help cover costs for:

a. Funding & complying with government mandates, programs & obtigations, like E911 or local number portability
($0.50/tine for voice lines and $0.12/line for data-only products)

b. Charges imposed on us by other carriers for delivery of calls from our customers 1o theirs & by 3rd parties for certain
notwork lacilities & services we buy to provide you service ($3.49 for voice lines, $1.48 for data only lines)

2. State & federal Universal Service Fund charges (recovers charges imposed on us by the government to support universal
service).

3. Other governmental assessments including, without limitation, gross receipt 8 excise taxes. These fees & charges are T-
Mobite recovery charges, not governmentally imposed taxes. What is included in the fees & charges may vary by focale &
rale plan & is subject to change.

LATEFEES
Late Fees, the greater of $5 ar 1.5% per month, or the greatest amount permitled by law, may apply on unpaid balances.
This lee is a liquidated damage & not a penalty.

Account
496158906

Invoice Page
99615890615 7ol 7

Bill period
Mar 30, 2025 - Apr 29, 2025

PAYMENT BY CHECK

Payment by Check. When you pay by check, you authorize us to eilher use information your check to make a one-lime
eletronic fund transer (EFT) from your account or to process the payment as a check transaction. if we process your
payment by EFT, the funds may be withdrawn the same day we receive your check, & your canceled check will not be
returned. If payment is returned unpaid, you authorize us to collect additional fees as oullined in the Terms & Conditions of
Service at t-mobile.com/terms-conditions. Call (800) 375-1 126 with any questions.

EQUIPMENT PROTECT
Equipmeni Protect by Assurant {in Puerto Rico: CAPIC) is for the equipment repair & replacement you may have selected.
See Equipment Protection Terms & Conditions at tmobile.com/terms-conditions for details.

CONTACTUS
Contact us with any questions or disputes about your service or bill:

S PHONE
Calt{800) 375-1126 or 611 from your T-Mobile device. TTY Dial 711 10 reach a Relay Agent.

MAIL
Write to T-Mobile Customer Relations, P.O. Box 37380, Albuquergue, NM 87176-7380.

@ onuNE
View your bill & usage details online by logging into account.t-mobile.com.

Views Terms & Conditions online at - mobile.com/business
Partial megabytes (MB) rounded up. 1024 MB=1 GB

You can contact the Calilornia Public Utilities Commission wilh any complaints that T-Mobile was unable to resolve at
Consumer Affairs Branch, 505 Van Ness Ave., San Francisco, CA 94102, or by calling (800) 649-7570 or TDD (800)
229-6846, or visiting their websile at http://vavwe.cpuc.ca.gov/complaints. If you have hearing or speaking limitations and
want assistance from the California Relay Service, Dial 711 or visit hitp.// ddtp.cpuc.ca.gov/relay.aspx {or more information.
For information about the Califomia PPP Surcharge, please see htips://tmo.co/CPUC

NOARNRA AlA
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Neighborhood Council Funding Program
APPLICATION for Neighborhood Purposes Grant (NPG)

This form is to be completed by the applicant seeking the Neighborhood Purposes Grant and submitted to the Neighborhood
Council from whom the grant is being sought. All applications for grants must be reviewed and approved in a public meeting.
Upon approval of the application the Neighborhood Council (NC) shall submit the application along with all required
documentation to the Office of the City Clerk, NC Funding Program.

Name of NC from which you are seeking this grant: Hollywood United Neighborhood Council

SECTION |- APPLICANT INFORMATION

1a) Hollywood Hills Fire Safe Council 33-2916379 CA 1/15/2025
Organization Name Federal I.D. # (EIN#)  State of Incorporation  Date of 501(c)(3)
Status (if applicable)
ikl 3360 Barham Blvd. Los Angeles CA 90068
Organization Mailing Address City State Zip Code
1c)
Business Address (If different) City State Zip Code

1d) PRIMARY CONTACT INFORMATION:

Sheila Irani or Charles Malki 323-793-7868 sheilairani@gmail.com
Name Phone Email
2) Type of Organization- Please select one:
O Public School (not to include private schools) or XX 501(c)(3) Non-Profit (other than religious institutions)
Attach Signed letter on School Letterhead Attach IRS Determination Letter
3) Name /Address of Affiliated Organization (if applicable) City State Zip Code

SECTION Il - PROJECT DESCRIPTION

4) Please describe the purpose and intent of the grant.

To provide free CPR, First Aid, AED, Stop the Bleed training to 25 people, May 31, 2025 9 am to 3pm at Station 82
Annex.

5) How will this grant be used to primarily support or serve a public purpose and benefit the public at-large.
(Grants cannot be used as rewards or prizes for individuals)

HHFSC will be providing training modules approved and trained by Mike Hain, certified by American
Heart Association. See attached



SECTION Il - PROJECT BUDGET OUTLINE

You may also provide the Budget Outline on a separate sheet if necessary or requested.

6a) |Personnel Related Expenses Requested of NC Total Projected Cost
Mike Hain, CPR trainer, American Heart Association ¥ 1100.00 ® $1100.00
Max 25 people trained, some will want certificates $ $
Avg $44 pp, 4 hour training $ $
6b) [Non-Personnel Related Expenses Requested of NC Total Projected Cost
First Aid ltems ® 500.00 ®  500.00
Lunch * 150.00 * 150.00
$ $
7) Have you (applicant) applied to any other Neighborhood Councils requesting funds for this project?
No O Yes If Yes, please list names of NCs:
8) Is the irriplementation of this specific program or purpose described in Question 4 contingent on any other factors or
sources or funding? (Including NPG applications to other NCs) ONo OYes If Yes, please describe:
Source of Funding Amount Total Projected Cost
] N
$ S
) S

9) What is the TOTAL amount of the grant funding requested with this application: =~ $_1750.00

10a) Startdate: 04 /1 / 202510b) Date Funds Required: 05/ 15 /2025 10c) Expected Completion Date _ 6/1 /2025
(After completion of the project, the applicant should submit a Project Completion Report to the Nelghborhood Councﬂ)

SECTION IV - POTENTIAL CONFLICTS OF INTEREST

11a) Do you (applicant) have a current o%rmer relationship with a Board Member of the NC?

O No Yes If Yes, please describe below:
Name of NC Board Member Relationship to Applicant
Sheila Irani NOT A CURRENT BOARD MEMBER, CANNOT GET CITY ATTORNEY OPINION Self, Former President HUNC, and Board Member

11b) If yes, did you request that the board member consult the Office of the City Attorney before filing this application?
O Yes No *(Please note that if a Board Member of the NC has a conflict of interest and completes this form,
or participates in the discussion and voting of this NPG, the NC Funding Program will deny the payment of this
grant in its entirety.)

SECTION V - DECLARATION AND SIGNATURE

I hereby affirm that, to the best of my knowledge, the information provided herein and communicated otherwise is truly
and accurately stated. | further affirm that | have read the documents "What is a Public Benefit," and "Conflicts of
Interest” of this application and affirm that the proposed project(s) and/or program(s) fall within the criteria of a public
benefit project/program and that no conflict of interest exist that would prevent the awarding of the Neighborhood
Purposes Grant. | affirm that | am not a current Board Member of the Neighborhood Council to whom | am submitting
this application. | further affirm that if the grant received is not used in accordance with the terms of the application
stated here, said funds shall be returned immediately to the Neighborhood Council.

12a) Executive Director of Non-Profit Corporation or School Principal IRED*
Sheila Irani 2/13/2025

PRINT Name Title Signature Date
12b) Secretary of Non-profit Corporation or Assistant School Principal - REQUIRED*
Charles Malki Secretary M 2/13/2025
PRINT Name Title Signature Date

* If a current Board Member holds the position of Executive Director or Secretary, please contact the NC Funding
Program at (213) 978-1058 or clerk.ncfunding@Ilacity.org for instructions on completing this form




Office of the City Clerk

Administrative Services Division

Neighborhood Council

(NC) Funding Program

Board Action Certification Form

sran,

NC Name: Hollywood United Meeting Date: 3/10/2025, Fire Station 82 Annex
Budget Fiscal Year: 2024/2025 Agenda Item: 9
Board Motion and/or Public Benefit | Discussion and possible motion to provide funding for 501c3 Hollywood Hills Fire Safety Council through a Neighborhood
Statement (CIP and NPG): Purposes Grant to organize CPR First Aid Training on May 31, 2025, at the Annex with Mike Hain for up to $1750.00 to Include
costs for up to 25 participants.
Motion: Georgette Darby
Second: Shane Kalminski
Method of Payment: (Select One) [] Check [] Credit Card [[] Board Member Reimbursement
Vote Count
Recused Board Members must leave the room prior to any discussion and may not return to the room until after the vote is complete.
Board Member's First and Last Name Board Position Yes No Abstain Absent Ineligible *Recused
Jim Van Dusen Residential Area 2 °
Georgette Darby Business/Org Area 2 .
Chad McMurray Residential Area 4 ° I
Paul Barbosa Business/Org Area 3 °
Shane Kalminski Area 4 At-Large °
Mark Millner Area 2 At-Large °
Oliver Alvarez Area 3 At-Large .
' Sydney Russell Youth Issues 8
Joey Meehan Area 1 At-Large .
Josh Goldstein Unclassified Stakeholder Status .
Kevin Ackerman Residential Area 1 °
Vacant Residential Area 3
Vacant Business/Org Area 1
Vacant Business/Org Area 4
|
Board Quorum: 8 Total: 6 2 0 2 1 0

We, the authorized signers of the above named Neighborhood Council, declare that the information presented on this form is accurate and complete, and that a public meeting
was held in accordance with all laws, policies, and procedures. The above was approved by the Neighborhood Council Board, at a Brown Act compliant public meeting where a

quorum of the Board was present.

oo e

Paul Barbosa (Mar 11, 2025 21:26 PDT)

| Authorized Signature

Authorized Signature (eorgette Mbﬂ

Georgette Dby (Mar 12,2025 11:32¥DT)

Print/Type name: Print/Type name:

Paul Barbosa Georgette Darby

Date: Date:

3/11/2025

3/11/2025

NCFP 101 BAC Rev020118



Ned?\a Aris

NTERNATIONAL

6421 La Punta Drive
Los Angeles, CA 90068
www.mediaart.com

Invoice

323.469.4967 tel Dare OS-Mards
Invoice ID: HUNC25-41
35-2172398
Bill To: Project Information
Hollywood United Neighborhood Council Project Code ............. HUNC-4
P.O. Box 3272 Description ..c.cceeeeuaen. Website and Internet Consulting
Los Angeles, CA 90078 Services
MAI Contact .............. George Skarpelos
Project Contact ---------
PiO. wicimnaasiasaius n/a
Contract Date ............ 18-Jan-22
Billing Period ._._.......... 1/1/2025 - 1/31/2025 Date Finished ............ Continuing
Client Code ,_.............. HUNC
Client Contact ............ Sheila Irani

Labor $600.00
Materials $0.00
@fi,, - $0.00
Items i $0.00
Total $600.00

Detail of Charges

Description of Labor

George Skarpelos ($600/Month)

Consulting services for January 2025

Date

1/30/2025

Comunications Consulting Subtotal

Labor Subtotal:

Time

1.0

1.0

1.0

Cost

$600

$600.00

$600.00

Page 1



Office of the City Clerk

Administrative Services Division

Neighborhood Council (NC) Funding Program

Board Action Certification Form

NC Name:

Budget Fiscal Year:

Hollywood United .’ s Meeting Date: 12/9/2024, Fire Station 82 Annex.

2024/2025

Agenda Item: 4

Board Motion and/or Public Benefit | Discussion and possible motion to approve the renewal of the Media Arts International contract for six months and a monthly fee
Statement (CIP and NPG):

of $600.00 and hourly billing rate for work outside the contract of $85.00 per hour for web, communication and consulting
services for HUNC.

Motion: Jim Van Dusen

Second: Georgette Darby

_N-lethod of pa;ﬁéﬁt; (Select One) ] Check - [7] Credit Card j_ Board Member Reimbursement
Vote Count
Recused Board Members must leave the room prior to any discussion and may not return to the room until after the vote is complete. |
Board Member's First and Last Name Board Position Yes No Abstain Absent Ineligible *Recused i
Jim Van Dusen i Residential Area 2 ° . e | G | == ~ |
Georgette DaEV ngpn susln;;@; :A-r"ea 2 7 ® al - - .
Chad McMurray Residential Area & .
-;;u};arbosa N 5“"*“"“'3- ’;“ 3 ° =1 - :
Shane Kalminski Area 4 At-Large " 4‘
Mark Millner Area 2 At-Large = ]
Oliver Alvarez Area 3 At-Large - ‘
Sydney Russell Youth Issues | .
Joey Meehan Area 1 At-large -
;si_q Goldstein Un_tla-s:-ll.'l;d Stakeholder Status . N T
Kevin Ackerman

Residential Area 1 | [ ]

Residential Area 3

Vacant
Vacant Business/Org Area 1
Vacant Business/Org Area 4
Board Quorum: Total: 7 0 0 3 2 L 0

o F o

|

We, the authorized signers of the above named Neighborhood Council, declare that the information presented on this form is accurate and complete, and that a public meeting
was held in accordance with all laws, policies, and procedures. The above was approved by the Neighborhood Council Board, at a Brown Act compliant public meeting where a
quorum of the Board was present.

Authorized Signature 9.,., Vien Diveen

Printlf y;)e name:

Jim Van Dusen

Authorized Signature ngsgzéﬁz Mg’é =
Georgette DIrby (Jan 8, 2025 11:40 F3T)

Printﬁyﬁe name:

Georgette Darby

Date:

1/6/2025

s 1/6/2025 |

NCFP 101 BAC Rev020118



Nlecji\?l Arts

NTERNATIONAL

6421 La Punta Drive
Los Angeles, CA 90068
www.mediaart.com

Invoice

323.469.4967 tel pats: D2API-23
Invoice ID: HUNC25-43
ID: 35-2172398
Bill To: Project Information
Hollywood United Neighborhoad Council Project Code ............. HUNC-4
P.O. Box 3272 Description .....cccceueu. Website and Internet Consulting
Los Angeles, CA 90078 Services
MAI Contact ....ceceennn. George Skarpelos
Project Contact ---------
PO e n/a
Contract Date ............ 18-Jan-22
Billing Period ____......... 3/1/2025 - 3/31/2025 Date Finished ............ Continuing
ClientCode .__.___._........ HUNC
Client Contact _........... Sheila Irani

Description of Labor

George Skarpelos ($600/Month)

Consulting services for March 2025

Labor $600.00
Materials - - ) $0.00 ]
Travel - B ~ $0.00
Items $0.00
Total $600.00
Detail of Charges
Date Time Cost
3/31/2025 1.0 $600
Comunications Consulting Subtotal 1.0 $600.00
Labor Subtotal: 1.0 $600.00

Page 1



Office of the City Clerk
Administrative Services Division

Board Action Certification Form

Neighborhood Council (NC) Funding Program

| NCName: _Hollywood United Meeting Date: 12/9/2024, Fire Station 82 Annex |
Budget Fiscal Year: 2024/2025 Agenda Item: 4
Board Motion and/or Public Benefit | Discussion and possible motion to approve the renewal of the Media Arts International contract for six months and a monthly fee
Statement (CIP and NPG): of $600.00 and hourly billing rate for work outside the contract of $85.00 per hour for web, communication and consulting
services for HUNC.
| Motion: Jim Van Dusen
| Second: Georgette Darby
_\\;et;lod of pa;mem: (Select One) "] Check ] Cr;cii: Card ; Board Member Reimbursement
Vote Count
Recused Board Members must leave the room prior to any discussion and may not return to the room until after the vote is complete. |
|
Board Member's Firstand Last Name |  Board Position Yes No ‘ Abstain | Absent Ineligible _ *Recused |
Jim Van Dusen Residential Area 2 °
Gegfette Darbv Business/Org Area 2 °
Chad McMurray Residential Area 4 pe
Paul Barbosa Business/Crg Area 3 °
Shane Kalminski Area 4 At-Large °
F 1
Mark Millner Arca 2 At-Large L] } [ [
Oliver Alvarez Arca 3 At-Large (] ‘
Sydney Russell Youth Issues ‘ | °
Joey Meehan Area 1 At-large 3
Josh Goldstein Undassified Stakeholder Status e
Kevin Ackerman Residential Area 1 °
Vacant Residential Area 3
Vacant Business/Org Area 1
Vacant Business/Org Area 4 [
_— = SRS - |
\
|
|
|
R ! . =
Board Quorum: 8 Total: 7 0 0 3 I 3 0

| quorum of the Board was present.

We, the authorized signers of the above named Neighborhood Council, declare that the infarmation presented on this form is accurate and complete, and that a public meeting
was held in accordance with all laws, policies, and procedures. The above was approved by the Neighborhood Council Board, at a Brown Act compliant public meeting where a

Print/T- Vﬁe name:

Authorized Signature 9‘..,, Vo Dhineain:

Jim Van Dusen

Print/Type name:

Georgette Darby

Authorized Signature ﬁeozﬂy&;ée @thl_g
Georgette Udrby (Jan 8, 2025 11:40 PST) -

Datet 1/6/2025

. Date:

1/6/2025

NCFP 101 BAC Rev020118



Nleclih\a Arts

NTERNATIONAL

6421 La Punta Drive
Los Angeles, CA 90068
www.mediaart.com

Invoice

i -Mar-25
323.469.4967 tel Date tesar
Invoice ID: HUNC25-42
ID: 35-2172398
Hollywood United Neighborhood Council Project Code .eeveeene-nn. HUNC-4
P.O. Box 3272 Description .c.ccvcvuananas Website and Internet Consulting
Los Angeles, CA 90078 Services
MAI Contact .............. George Skarpelos
Project Contact ===s=-=-x
B0 sivinasinsisannngnnnnrs n/a
Billing Information Contract Date ............ 18-Jan-22
Billing Period ............. 2/1/2025 - 2/28/2025 Date Finished ............ Continuing
ClientCode ,____........... HUNC
Client Contact .____....... Sheila Irani
Charges
Labor $600.00
Materials $0.00
Travel o $0.00
Items $0.00
Total $600.00

Detail of Charges

Description of Labor Date Time Cost
George Skarpelos ($600/Month)
Consulting services for February 2025 2/28/2025 1.0 $600
Comunications Consulting Subtotal 1.0 $600.00
Labor Subtotal: 1.0 $600.00

Page 1



Office of the City Clerk

Administrative Services Division
Neighborhood Council (NC) Funding Program
Board Action Certification Form

NCName:
Budget Fiscal Year:

'Hollywood United

2024/2025

Meeting Date:

Agenda Item: 4

12/9/2024, Fire Station 82 Annex

Board Motion and/or Public Benefit
Statement (CIP and NPG):

Discussion and possible motion to approve the renewal of the Media Arts International contract for six months and a monthly fee
of $600.00 and hourly billing rate for work outside the contract of $85.00 per hour for web, communication and consulting

services for HUNC.
Motion: Jim Van Dusen
Second: Georgette Darby

Method of PBWT_‘-EHH (Select One) "] Check [] Credit Card ~ Board Member Reimbursement
; Vote Count
Recused Board Members must leave the rocom prior to any discussion and may not return to the room until after the vote is complete.
Board Member's First and Last Name Board Position Yes No  Abstain | Absent | Ineligible *Recused I
Jim Van Dusen Residential Area 2 ® o |
W g ¥ = Business/Org Area 2 ° AN = i 3 i
Chad McMurray Residential Area 4 .
.;aul Barbosa a ﬂusinessiﬂllm-'ﬂ 3 o T -
Shane Kalminski Area 4 At-Large - F
Mark Millner Area 2 At-large s !
Oliver Alvarez Arca 3 At-Large ™ l
Sydney Russell Youth lssues ‘ |
Joey Meehan Area 1 At-Large .
. Josh Goldstein Unclassified Stakeholder Status . S
| Kevin Ackerman Residential Area 1 =
. Vacant Wl 7 7 7;;;d;lial A;a 3 | N -
Vacant Business/Org Area 1
Vacant - Business/Org Area 4
Board Qut;;: 7 8 Total: 7 0 1 0 3 0" '

We, the authorized signers of the above named Neighborhood Council, declare that the information presented on this form is accurate and complete, and that a public meeting
was held in accordance with all laws, policies, and procedures. The above was approved by the Neighborhood Council Board, at a Brown Act compliant public meeting where a
quorum of the Board was present.

Printlfy}:e name:

Authorized Signature 9.,... Vien Duwaer

Authorized Signature Q@D{;?éééﬁ mqg
Georgette DJrby (Jan 8, 2025 11:40 PST)

Jim Van Dusen

Printﬁype name:

Georgette Darby

Date:

1/6/2025

| Date:

1/6/2025

NCFP 101 BAC Rev020118




| |:-=‘j?:|ng wﬂ'h an Icon

jﬁA Repoﬂ from the Nelghborhs

Beneuth fhe Hollywood Stgn

UKITEE NEIGHBORH&HH EBURCiL

s »-%Hollywood Um’red Nelghberho "%ﬁ?*‘?ou?ncrl}é




OFFICERS:

PRESIDENT Robert Morrison
VICE-PRESIDENT Tom Meredith
TREASURER Asher Landau
SECRETARY Brandi D'Amore

BOARD MEMBERS:

Michael Connolly
Sheila Irani

Margaret Marmolejo
Annika Guterman

HOLLYWOOD UNITED NEIGHBORHOOD COUNCIL

Certified Neighborhood Council #52
P.0. Box 3272, Los Angeles, CA 90078
Email: info@myhunc.org

January 9, 2023

To the Reader:

Chad Manuel
Jim Van Dusen

Tony Zimbardi
Jack Zweig

This report was prepared by the Hollywood United Ad Hoc Hollywood Sign Committee
from June 2022 through December 2022 during a series of public meetings. The report

was presented in draft form for adoption by the Hollywood United Neighborhood
Council on January 9, 2023 at the Council’s regular meeting.

Sixty community members and stakeholders attended the meeting where the report was
summarized and presented by the Chair of the Hollywood Sign Committee. After the -

presentation, twenty-five stakeholders offered public comment.

The report was adopted as unanimously by members present with one recusal. This is the

final version of the report as adopted.

Thank you for taking the time to review the report.

Sipcerely,
V WiF it
47 11 2H b :

Robert Morrison

President

Hollywood United Neighborhood Council



LIVING WITH AN ICON
A Report from the Neighborhoods Beneath the Hollywood Sign

INTRODUCTION:

In response to continuing and unaddressed concerns by its stakeholders, the Hollywood
United Neighborhood Council (HUNC) created an Ad Hoc Committee to investigate the
impact of the increasing worldwide interest in the Hollywood Sign on its surrounding
neighborhoods. The areas considered by the committee included Lake Hollywood Estates
as well as Beachwood Canyon and the upper Beachwood neighborhood of
Hollywoodland.

In this report, we establish the nature of the impact the Hollywood Sign (and associated
tourism and promotion) has on our neighborhoods. We address the confluence of factors
that have led us to this point, and we propose several targeted and generalized approaches
where we seek partnership from the City to address these concems.

The Committee consisted of three HUNC directors, including Sheila Irani who served as
Committee Chair, Jim Van Dusen and Robert Morrison, as well as five representatives
from Sign-adjacent neighborhoods, including Steve Alper, Chip Clements, John Dotto,
Augusta Johnson and Kristina O’Neil.

While many of the issues and solutions presented in this report are not new, the
neighborhoods have raised these issues and concerns multiple times with little response
from local government and as a result the area has yet to receive adequate planning and
attention.

It should be noted that most public comments at the committee’s meetings are from
residents who are proud to live near our city’s biggest icon but are concerned with public
safety and risk to natural habitat under the current unmanaged situation.



THE CHALLENGE: MILLIONS OF VISITORS IN A RESIDENTIAL AREA

The Hollywood Sign (Sign) is a globally recognized icon. It is LA’s most prominent
landmark. Not only is it part of the attraction for our City's 55+ million annual visitors,
for many it is in fact a destination itself.

We have observed that with the exponential growth of social media, taking a selfie-style
picture close to the Hollywood Sign has become wildly popular among tourists and
- Angelenos alike.

Until recently, analog navigation largely limited the number of visitors attempting to
reach the Sign. Now GPS, coupled with way-finding digitization, has given anyone with
a phone the ability to easily locate and access the Sign vista points along Mulholland
Highway, Deronda Drive, and Lake Hollywood Park, all in the 90068 zip code area. In
the last decade, millions of visitors have traversed these historic hillside neighborhoods
by private car to closely view the Sign.

Overwhelming traffic to the Sign is not just an unpleasant experience for residents and an
unsustainable one for the neighborhood’s aging substandard roadways, but it is also an
unsafe one for visitors and residents alike. Unaddressed, the situation will only get
worse.

Previous efforts to channel Sign visitors to more distant, non-residential vista locations,
such as the Griffith Observatory and the Hollywood & Highland shopping center were
ineffective at reducing the number of vehicles visiting the neighborhoods. Those more
distant alternatives never caught on.

Preferred Parking Districts (PPDS) have successfully provided relief in some areas,
especially to residents at specific choke-points and bottlenecks. However, they are a
partial solution and have not reduced the overall traffic burden caused by the Sign’s
visitors. Additionally, while PPDs may once have discouraged neighborhoods becoming
clogged with parked cars, these restrictions are now often ignored.

As the Committee report will show, the challenge facing the City is how to mitigate the
risks to public safety of residents and visitors, along with the negative impacts on natural
habitats caused by the Sign's magnetic appeal.



BACKGROUND

In 1923 Los Angeles developers, Woodruff, Shoults and Chandler built the
"HOLLYWOODLAND" Sign as an advertisement atop Beachwood Canyon to be seen
from all over town as a promotion for the neighborhood below. As a result of the
developers' eventual bankruptcy, the title of the Sign and its surrounding land was
transferred to the City, and subsequently incorporated into Griffith Park. Maintenance
ceased. By 1949, the Sign was in terrible disrepair and residents asked the City to
dismantle it. In response, the Hollywood Chamber of Commerce (Chamber) offered to
repair the Sign if they could remove the last four letters, “LAND”, and use it to promote
Hollywood. 'I'he residents’ request was demed and the Chamber was given permission to
repair the sign.

By 1978 the Chamber had allowed the Sign to fall into disrepair again. Private donations
were collected to rebuild the sign in metal, with better footings and without lighting.

Currently, the Sign is managed and maintained by the Hollywood Sign Trust (Trust)
which is run by nine board members, most of whom are members of or selected by the
Hollywood Chamber of Commerce. The Chamber owns the trademarks related to the
Sign. The Chamber collects all Sign-related licensing fees and royalties, an amount said
to approach $1 million annually. In turn, when conditions are met, the Chamber funds the
Trust up to $150,000 a year, with the remainder of the revenue to be used at the
Chamber's discretion.

Griffith Park, where the Sign is located, is managed by Los Angeles Department of
Recreation and Parks (RAP), which receives permit fees for filming within Griffith Park.

Due to the divided ownership and control structure of the Sign, neither the Chamber, the
Trust, the City nor RAP currently accept responsibility for managing the millions of
visitors who come to view the Sign.

Los Angeles enjoys a significant financial benefit from tourism measuring over $36
billion annually per the LA Times. This includes significant tax revenues from hotels,
rental cars, and sales tax. By failing to adequately plan and manage this popular tourist
destination, the City is jeopardizing the economic benefit resulting from this landmark.



EVER-INCREASING POPULARITY

Eyewitness accounts, in-person surveys, internet commentary and cell-phone location
data all indicate a skyrocketing increase of visitors to the Sign.

Digital way-finding has created convenient methods to access the Sign by both
pedestrians and vehicles. In December 2022, a search of the term "Hollywood Sign”
produced 1.23 billion results. The Sign is geotagged an average of 1 million times a year
in social media posts.

Since its inception in 1996, social media has managed to infiltrate over half of the 7.84
billion people in the world. It is estimated that by 2023 there will be 4.74 billion, or
59.3% of the total global population using social media.

With the ease of digital way-finding, the expansion of social media and the hosting of the
World Cup in 2026 and the Olympics in 2028, the residents below the Sign are
anticipating the number of visitors to the Hollywood Hills surrounding the Sign will
explode. .

SPECIFIC NEIGHBORHOOD CONCERNS

Too many vehicles

There is no public transit serving the areas immediately below the Sign. Without
alternatives, the millions of visitors wishing to visit the Sign vistas are forced to travel
through hillside neighborhoods by private vehicle or on foot.

Two of the most popular Sign vista destinations (Lake Hollywood Park and Deronda
plateau) are within the boundaries of Griffith Park. RAP does not provide parking for any
visitor vehicles. The narrow hillside residential streets are easily and often clogged, as
visitors search for limited parking. The intensity of the congestion is exacerbated when
frustrated drivers resort to parking along red curbs, in front of fire hydrants, or double
park on narrow roads while they take photographs of the Sign.

The lack of parking on hillside roads worsens the congestion as does an unusually
restricted number of routes in and out of the entire mountainous area. Additionally, many
tourists opt to traverse these roads on foot creating risk and danger for all concerned as
there are no sidewalks in most of the neighborhoods below the Sign.

LADOT Parking Enforcement Officers can be found in these residential areas, but there
is a real need for Traffic Control Officers on a regular basis to manage the congestion.
To date, increased parking enforcement has little discernible effect on reducing the
overall number of vehicles coming to the enforced areas.



Substandard Infrastructure

1) Roads: The physical infrastructure in the neighborhoods below the Sign was not
engineered to handle the volume of traffic it currently supports. The 100-year-old
hillside roads are rapidly deteriorating under increasing visitor pressure. As more
substantial repairs become necessary, more dangerous congestion can be expected.

2) Facilities: After driving to see LA's iconic landmark from its most popular vistas,
visitors will find no bathroom facilities. Many of the Sign’s visitors are forced to
improvise wherever they can, which is an inconvenience for visitors and a health
hazard for residents.

3) Cell Service: The residential areas beneath the Sign have poor cell service which
causes navigation systems to become unavailable and visitors to become lost. Most
importantly, cell phone users often cannot call for assistance in an emergency.

Emergency Access and Evacuation

There is no official evacuation plan on record for residents or visitors. Due to substandard
infrastructure, both residents and visitors are imperiled in any emergency, especially
should a natural disaster strike.

Neighborhoods below the Sign and Griffith Park have a documented history of fires
caused by careless smoking, fireworks, arson, and homeless encampments. With only
two routes for egress, safe evacuation can barely be ensured for residents without adding
the unmanaged congestion caused by Hollywood Sign visitors.

These congested conditions significantly hamper emergency response from fire, police,
ranger, and ambulance services. Additionally, the Sign and surrounding neighborhoods -
are in a Very High Fire Severity Zone, exponentially magnifying the danger. Fire trucks
will have difficulty reaching the fire as visitors and residents attempt to flee by car,
creating bottlenecks on the narrow streets.

Hollywood Sign Lighting

The Chamber and Trust have indicated that they intend to light the sign on special
occasions. Neighborhood residents are concerned that illuminating the sign at night will
attract a heavy influx of visitors. Naturalists are concerned about the impact on wildlife,
and Griffith Park’s natural habitats.

Helicopters and Drones

Low-flying helicopter tours and private drones flown around the sign are a constant
annoyance to residents and visitors alike. Atop of Mt. Lee, behind the Hollywood Sign,
are the Homeland Security, LAPD, LAFD dispatch towers that can be a target by the
helicopters and drones for nefarious purposes.

Communication and Coordination

The various departments and organizations involved with the Sign, such as Recreation
and Parks, Park Rangers, LAPD, LAFD and the Trust, lack coordinated communication
and responsibilities. Not only does this exacerbate problems, it prevents them from being
fully addressed.



RECOMMENDATIONS AND SOLUTIONS

Increased Security & Enforcement

The most heavily visited areas below the Sign need consistent and constant oversight by
Park Rangers. This would include but is not limited to Lake Hollywood Park, Mulholland
Highway vista points, the Innsdale Trail and the Deronda entrance to the Park. Rangers
should enforce laws against smoking, illegal parking, moving violations and criminal
activity. Beyond that, LADOT should provide traffic management and parking
enforcement. While an enhanced security presence does not reduce the overall number of
vehicles visiting the area, permanent enforcement can be very effective in managing the
negative impacts of congestion and violations of the law.

A number of eligible streets in the Beachwood Canyon area remain undesignated for Red
Flag days, including Deronda, Rockcliff, Rodgerton, Woodhaven and Belden Drives.
Additional signs for Red Flag designation are critical for these streets in a fire
emergency.

Assignment of permanent LADOT personnel to the Hollywood Sign vicinity is long
overdue. Consistent management of traffic will ensure a safe and enjoyable experience
for visitors and residents by keeping roads open and traffic moving, especially for first
responders.

Turning away slow moving and overweight tour buses that illegally access the area and
block traffic at photo vistas is also vital to ensuring public safety.

INFRASTRUCTURE IMPROVEMENTS

Ranger Substation

The installation of a permanent ranger station at Lake Hollywood Park would ensure
consistent law enforcement and security for an area that attracts thousands of visitors
daily. The closest Ranger station is located 25 minutes away at Crystal Springs.

Bathrooms

The Hollywood Sign stands alone as the only world-renowned monument without a
public restroom. Lake Hollywood Park would provide an ideal location because it already
has utility connections. Otherwise, the closest facilities are the portable toilets on the
walking path around Lake Hollywood, more than a mile away from Lake Hollywood
Park.

Roads and Signage

Poor maintenance of neighborhood streets contributes to increasing rates of congestion
and vehicle accidents. Many of the road surfaces are cracked and potholed. Crosswalks
are non-existent for thousands of visitors accessing the vista points. Street signs are



missing. Limit lines are faded. Overgrown foliage covers STOP signs. Dirt, gravel, and
rocks slough onto the roads from hillsides, further restricting already narrow roadways.
Sidewalks are largely non-existent in the area. The City must boost its investment in
maintaining neighborhood streets to ensure the safety of drivers, cyclists and pedestrians.

Mulholland Hwy. between Durand Dr. and Ledgewoood Dr. is a bi-level road that has
two- way traffic on the upper level and one-way traffic on the lower level. The upper
level and the fenced area of Mulholland Hwy are heavily used by pedestrians, especially
the portion between Innsdale Trail and Ledgewood. The Committee recommends the City
conduct a traffic study of Mulholland Hwy. focusing on pedestrian safety.

Parking

Paid parking, as found at Griffith Observatory, should be adopted on both sides of the
street adjacent to Lake Hollywood Park. Currently the parking adjacent to the park is
free.

The Beachwood Canyon Preferred Parking District should be extended west to include
Lake Hollywood Estates. Also, unpermitted areas in upper Beachwood Canyon such as
Lower Deronda Drive should be included.

Other considerations might include reservation parking, handicapped spaces, rideshare
drop-off locations and bike racks.

Turnaround

Lake Hollywood Park is accessed by a two-lane road with parking on both sides.
Without a designated place to turn around, most drivers attempt a multi-point turnaround
in the road, which often contributes to the road blockages. A designated turnaround
could be built at the vista on Canyon Lake Drive and Mulholland Highway, which is flat
and spacious.

Passenger Loading Zones
Designated passenger loading zones should be created for visitors arriving via rideshare
vehicles, also handicapped parking spaces should be created near Lake Hollywood Park.

Fencing

Fencing is needed in various neighborhood locations to protect wildlife corridors, to
prevent drivers from stopping in red-zoned areas or to photograph the sign, to provide
closure of public areas after dark, and to protect residents from intruders.

Areas that would benefit from fencing include:
o Mulholland Hwy west of Durand Drive
o Canyon Lake Drive across from Lake Hollywood Park — CD4 will be
providing shortly

In 2018, Recreation and Parks installed green-screened chain link fencing along
Mulholland Highway (between the Lake Hollywood vista and Durand Dr.) to block the
street view of the Sign and reduce visitor vehicles stopping to photograph the Sign.



This solution worked: there are no longer traffic blockages along this stretch of
Mulholland Highway. However, this temporary fence continues to deteriorate both from
the weather and from visitors cutting and defacing it. Now it poses a liability due to the
temporary nature of its construction as it can fall onto vehicles and pedestrians in windy
weather. The fence extends the entire length of the road, but the Sign can only be seen
from a few specific sections. Only these particular sections should be addressed with
permanent structures that block the sign from view so that drivers do not unsafely stop in
the red zone on Mulholland Highway.

Gating/Barriers

The short, dead-end stretch of Mulholland Hwy, just north of Ledgewood Dr. is
commonly referred to as Dirt Mulholland. Located immediately below the Sign, it is a
tourist magnet. This portion of Mulholland is particularly difficult to navigate and does
not have a navigable turnaround. Traffic on this road and at the intersection at
Ledgewood and Mulholland becomes so congested that LADOT and LAPD are
frequently called to clear it. Temporary barriers placed by the residents at the
intersection have been effective in relieving the congestion on Dirt Mulholland. Similar
to the Runyon Park north entrance, permanently gating this portion of the road in a
manner that permits pedestrians and cyclists but restricts unauthorized vehicles would
ensure a safe and enjoyable experience for residents and visitors.

SMOKING AND FIRE PREVENTION

The entire area below the Sign is classified as a Very High Fire Severity Zone. Fire is the
neighborhoods’ most pressing concern. Visitors unaware of the area-wide smoking
prohibition are often seen smoking in their cars or while walking the streets. More anti-
smoking signs, visitor education and strict enforcement are necessary elements for
reducing the risk of fire.

The Committee recommends that Google Maps and all other GPS services depict the
hillsides with red cross hatching and include the words VERY HIGH FIRE SEVERITY
ZONES - NO SMOKING ALLOWED.

The neighborhood below the Sign once benefitted from two large, solar powered
Variable Message Signs stating NO SMOKING. This type of signage should be returned
to the area.

A permanently manned Park Ranger station in the Hills, mentioned earlier, would resuit
in constant, consistent enforcement and would help eliminate the danger from smoking
and other fire hazards.
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ALTERNATIVE TRANSPORTATION MODES

Reducing traffic volume with alternative transportation modes is particularly effective
when provided in conjunction with measures that make travel by private vehicle less
desirable. Alternative transportation modes provide ample opportunity to educate riders
about park safety, No Smoking regulations, and Hollywood history, while they generate
ancillary revenue through advertising.

Several alternative transportation proposals were made to the Committee: a shuttle
service, tour buses and aerial trams. Aerial Trams should not traverse the Hollywood
Knolls or Beachwood/Hollywoodland neighborhoods or allow for the destruction of
natural habitats. The origin and destinations for consideration should be the Sign, the
MTA Red Line and Walk-of-Fame. The alternative modes would also contribute to the
City carbon emission reduction goals.

Aerial Tram

The tram options explored by the City involved going over parts of Griffith Park. The LA
Tourism Master Plan (2018) contains a proposal to install an overhead tram to the
Hollywood Sign from multiple points, including the Warner Bros. parking lot off Forest
Lawn Drive. Many meetings regarding various proposals to run the overhead tram over
Griffith Park to the Hollywood Sign have consistently concluded that this is not a viable
option due to expensive infrastructure requirements such as parking, platform
construction, tram towers along the route, crowd management, no smoking enforcement
and wildlife disruption that may be in violation of the Griffith Park Trust agreement
between the Griffith family and the City of LA. The lack of viability of this option is
underscored by the decision of Warner Brothers Studios to drop the project that was
estimated to cost $100 million.

Shuttle
Any public shuttle to the vistas or Lake Hollywood Park should avoid or limit use of
Beachwood/Hollywoodland and Hollywood Knoll’s substandard roads.

The route can start at the MTA Red Line in downtown Hollywood, stop at Hollywood
Bowl or Ford parking lot, and terminate at Lake Hollywood Vista. It could exclusively
use the LADWP heavy equipment road above Montlake Drive which is gated currently.
The use of shuttle should only be adopted IN LIEU of allowing vehicles from visitors,
not in addition, or congestion will not be reduced. Legal restrictions on outside vehicles
must be explored with City Attorney.

Tour Vehicles .

The Committee would like to consider the use of managed, permitted and regulated tour
vehicles in lieu of individual vehicle use. Adding tour vehicles to the number of vehicles
currently coming into the area substantially increases grid-lock and safety hazards.
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Tour vehicle would need to be monitored to make sure they are not over the 6,000-pound
limit.

SOCIAL MEDIA

Social media is currently the main driver of visitors to the area beneath the Sign. Tighter
information control of social media is important to counter the abundance of
misinformation, like directions to false trails, parking at night in tow away zones, etc. An
advertising campaign funded by the City, Tourism Bureau or the Chamber could direct
people interested in visiting the sign to areas better suited to large numbers of tourists.

NO-FLY ZONE

The draw of the Hollywood Sign extends to those wishing to see it by helicopter and
private plane. Many tour helicopters fly level with the Sign at great nuisance to both the
residents and visitors just below. Additionally, and despite selected no-fly areas, aviators
often fly close to the Sign in private planes. Beyond that, the Sign is a popular
destination for drone pilots. While the buzz of overhead drones is annoying, the shared
airspace with helicopters and planes makes the situation dangerous, notwithstanding all
this is happening right above a Very High Fire Severity Zone.

An extended no-fly zone should be established around Mt. Lee, covering the Sign, the
communication towers and emergency helipad, and the airspace above the most popular
vistas. The restrictions should apply to drones, fixed wing aircraft and helicopters,
excluding LAFD and LAPD. ’
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AREA CLOSURES and RESTRICTIONS

Similar to the neighborhoods around the Hollywood Bowl, when parking and roadways
are heavily congested the area of Beachwood to Barham could be managed by using
blockades and police cadets for enforcement, allowing residents and guests entrance but
closed to others.

Landscaping the Vistas above Lake Hollywood Park has been considered for the purpose
of closing the areas to visitors who go there to photograph the Sign. However, the result
of this closure would be that the crowds would relocate to Lake Hollywood Park, Dirt
Mulholland and Lake Hollywood Estates. The congestion and crowds throughout the area
would continue unabated.

The Beachwood Gate closure in 2017 into Griffith Park is recognized to have driven
more traffic and visitors into Lake Hollywood and The Oaks area. At this time there are
no problems to resolve at the Beachwood gate due to the gate’s closure and any
discussion of potential problems that would occur if the gates were reopened would be
speculative at this time. If any actions were to be taken to reopen the gates, then all issues
would need to be reviewed at that time including preparation of an Environmental Impact
Report.

Another remedy that could reduce the dangerously high traffic volumes would be to
install gates at the entrances to the area from Beachwood Drive to Barham Blvd. They
would be open only to residents, their guests, public shuttles and pedestrians or cyclists.
This way traffic would be managed and tourists and LA residents can access the area to
hike or take selfies. No other method will be able to manage the increased crowds being
experienced now and when the World Cup and Olympics take place in LA. The legality
of public street gate closures would need to be explored with the City Attorney and
possibly the California Attorney General.

An alternative to shutting down the Barham entrance would be to shut down access at the
Lake Hollywood Drive/Montlake Drive, Tahoe Drive/Montlake Drive intersections
where there is room for a turnaround. This latter approach recognizes that the Hollywood
Reservoir is a popular location for walking and there is substantial street parking on Lake
Hollywood Drive that does not impede access to residential properties.

Park Rangers at Yosemite Park, another park that has suffered from dangerous traffic
volumes, closely monitor the traffic situation and shut down the area to non-resident
vehicles when a saturation point is reached. This method has been adopted sporadically in
Griffith Park when parking lots are full at Fern Dell and Crystal Springs and should be
considered for the Lake Hollywood & Holly woodland areas.
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VISITOR CENTER

A dedicated visitor center near the Walk of Fame with a good view of the Sign and
pleasing photo opportunities could divert a significant portion of Sign seekers from
driving up to neighborhood vistas. The idea is not new and many stakeholders seem
interested, yet to date no action has been taken. We encourage the relevant bodies, such
as the Los Angeles Tourist and Convention Bureau and Hollywood Chamber of
Commerce to build a world- class visitor center with Hollywood Sign views.

DISASTER PREPARATION

Narrow hillside roads and limited routes for egress within a Very High Fire Severity
Zone call for a customized, interagency emergency protocol specifically for this area. A
history of fires in this crowded area adds to the urgent need to protect both residents and
visitors.

There are no published plans on managing the neighborhoods below the Sign during an
emergency, whether due to fire, earthquake or terrorist activities. Mt. Lee serves as a base
for significant fire, police, and civil defense communication sites. If the Lake Hollywood
Park area is to remain as a viewpoint for the Hollywood Sign, it is imperative that a
disaster preparedness plan be drawn up for the safety of all residents and visitors.

This will be particularly relevant as Los Angeles gets ready for upcoming World Cup and
Olympics events.

LIGHTING THE HOLLYWOOD SIGN

The nocturnal lighting of the Sign has been controversial because of the crowds it
attracts. In spite of neighborhood resistance and environmental concern about the effects
on wildlife, the Chamber has indicated an intention to light the Sign for commercial
purposes. Currently, there are no procedures or protocols for illumination of the Sign.
Ownership and control of the sign is unclear. It is hard to tell which official is authorized
to permit lighting or who should benefit from the revenues generated from lighting the
Sign.

Lighting the Sign only increases its visibility and popularity. Lighting the Sign often will
encourage sign visitation at night, which magnifies all the hazards described earlier in
this report. If the Sign is to be lit, it should be limited and rare. We also encourage the
City and Chamber to share revenues from illumination with the neighborhoods for
security and safety purposes. Clear protocols and support of the neighborhood must be
defined before any lighting can happen.

Also, lighting the Sign has an impact on wildlife, especially birds. The Sign is in Griffith
Park and lighting it should be guided by the Griffith Park Vision Plan developed in 2013.
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New lighting and 'lighting pollution must be minimized. Reducing anthropogenic
influence of light pollution on wildlife can impact almost 300 species of birds.

This Committee suggests the creation of an Environmental Impact Report to understand
impact to local wildlife from nighttime illumination of the Sign.

HOLLYWOOD SIGN MANAGEMENT

The management of the Hollywood Sign is severely bifurcated between the Sign Trust
and the City, and needs revision. There are several proposals to remedy this as follows.

The Committee recommends that RAP pursue a concessionaire’s agreement for the land
that sits under the Sign to recover costs of having to maintain the areas below the Sign.
Currently, the Sign Trust makes no contribution towards this end. Representatives from
Hollywoodland and Lake Hollywood should be included on the Hollywood Sign Trust
Board of Trustees specifically so that the Trust’s responsibility is inclusive of the
residents who are most impacted by the Sign’s visitor traffic.

The Chamber has disproportionate control over the Sign Trust and has shown to be
insensitive to the residents of the areas surrounding the Sign. Meetings have been held
with the Chamber and the Trust with community leaders including Sheila Irani and
George Skarpelos, both previous Presidents of HUNC, but the claim of lack of funding
has prevented any assistance to be provided to the neighborhood. The fact that many
members of the Sign Trust are also members of the Chamber and all but 2 of the 9
Trustees were selected by the Chamber means that their allegiance is not to the Park or
residents’ interests, but rather the business interests of the tourism industry. This is a
conflict of interest. We are hopeful that the new leadership of the Trust and Chamber will
be open to the recommendations found in this report and a constructive dialogue with

- funded solutions will ensue.

Since 1991, the agreement (Stipulation) between the City and Hollywood Chamber of
Commerce limits the financial allocation to the Sign Trust to a maximum of $150,000 to
be used exclusively for the Sign’s security and maintenance. This agreement has no cost
of living clause, and has been capped at $150,000 for over 30 years. This committee
recommends that the $150,000 cap be dropped and 30% of licensing revenues to the
Chamber be retained and distributed to the Sign Trust. This will allow escalating security
and maintenance costs to be covered appropriately, just as licensing revenues increase
over time. The Sign Trust should then dedicate some of their funds on the security and
maintenance needs of the surrounding communities that are negatively impacted by the
volume of Sign visitors. Additionally, the licensing revenues raised by the Chamber
should be open to City audit and available to the public.
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IN SUMMARY: WHERE’S THE MONEY?

The Hollywood Sign is an accidental international icon. Other icons like Paris’s Eiffel
Tower, New York’s Statue of Liberty and South Dakota’s Mt. Rushmore were designed
to accommodate and welcome admiring visitors from all over the world. The Hollywood
Sign, conceived as a temporary advertising device a hundred years ago, gained its icon
status as it silently kept watch over the decades-long boom of America’s entertainment
industry. There was no plan for visitors and no infrastructure to support high volumes of
visitors.

This report details the consequences of living beneath the Hollywood Sign. Lack of
planning, lack of coherent management, insufficient and decaying infrastructure make
living with or visiting the Sign a taxing experience for everyone.

The Sign generates monumental funds for both the City that benefits from the tourist
dollars of 50+ million visitors a year and for the Hollywood Chamber of Commerce,
which profits from the Sign’s copyrights and trademarks. But none of that money is set
aside to deal with the consequences of all those visitors to the neighborhoods beneath the

sign.

Crumbling roads, chronic traffic snarls, fire hazards in an officially designated Very High
Fire Severity Zone and a host of other issues are patiently listened to by empathetic City
officials who have the will but lack the power or the money to help. The Hollywood
Sign is a key component of our City’s appeal to tourists that annually contribute over $30
billion dollars to the city’s economy, including hotel, sales and vehicle rental taxes.

The specific recommendations of this report are rooted in decades of local experience by
all the residential groups that neighbor the Sign. This includes Hollywoodland,
Beachwood Canyon, and Lake Hollywood Estates. Each solution requires significant
ongoing investment from the City, especially in light of the growth in tourism from the
upcoming World Cup and Olympics. We recommend the City provide analysis of the
costs of implementing the solutions proposed in this report in the interest of determining
how a reasonable portion of this revenue can be allocated to address these issues and
ensure a long life for our local icon.

The Hollywood United Neighborhood Council celebrates the special significance of the
Sign along with the creativity and passion the Sign inspires around the world. However,
we believe the City must support the community in providing equitable and well-
managed access to the Sign so all stakeholders in this community can look up and remain
inspired instead of seeing a source of frustration and division.
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